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2. 7% 1156
16.4% 832
8.4% 425
52.5% 2670




10 000

31.9% 3190
25.3% 2530
3.7% 370
32.7% 3270
6.4% 640
5 000
1 26.66% 1333
2 40.23% 2011.5
3 11.90% 595
4 18.70% 935
5 2.51% 125.5
TOTAL 100% 5000
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